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INTRODUCTION 

This COVID-19 pandemic ma\ Zell be the 
biggest historical ZorldZide eYent in oXr lifetime. 
E[perts are still Zorking on figXring oXt the final 
bill Ze are all going to pa\, bXt it doesn¶t look 
good. The change this pandemic is going to 
impose on oXr liYes is ineYitable. 

The pictXre is not all gloom\, thoXgh. So, instead 
of dZelling on the negatiYe impact of the COVID-
19 pandemic on different aspects of life, Ze at 
Insight | Out haYe alread\ begXn to dream: 
How are our lives going to change after the 
pandemic is over? 

 

We carried oXt a sXrYe\ amongst 2,912 consXmers, 
regXlar people like \oX and me, to captXre their YieZs 
and sentiments aboXt the fXtXre. We asked qXestions 
aboXt hoZ social and bXsiness practices are going to 

change as Zell as traYel.  
 

  

42%

11%

16%

13%

17%

31%

Distribution of Respondents

ABOUT INSIGHT OUT CONSULTANCY 

 

FoXnded in 2008, Insight | Out is a holistic commercial adYisor\ that enables hospitalit\, traYel, and 
toXrism brands to oYercome their bXsiness challenges throXgh data-driYen and tailor-made solXtions 
created and implemented b\ a diYerse team of regional e[perts. 

With an incredible Zealth of regional and international traYel e[perience, oXr team of e[perts is innatel\ 
connected to the pXlse of the indXstr\. ThroXgh oXr holistic approach, Ze create innoYatiYe solXtions to 
improYe the core commercial performance of hospitalit\ and toXrism bXsinesses. B\ completing oYer 
300 projects sXccessfXll\, Ze haYe honed an approach that assesses processes, people, and s\stems 
to identif\ the ke\ areas of focXs for an\ project. No tZo projects are eYer the same. 

OXr consXltanc\ is bXilt on foXr distinct areas of capabilit\: commercial solXtions, learning and 
deYelopment, indXstr\ research, and representation. Each is e[ecXted b\ oXr sXbject matter e[perts, 
and the foXr Yerticals integrate to offer comprehensiYe commercial adYisor\ serYices Xnlike an\ other 
firm in the region. 

UAE 

KSA 

Other 

Egypt 

Other MENA: GCC, Levant, North Africa 

Other regions: Europe, North America, APAC 
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OUR PERCEPTION OF SOCIAL INTERACTION WILL CHANGE 

Right after social distancing is no longer mandated and 
lockdoZn is lifted, 88% of oXr polled respondents said 

the\ ZoXld go oXt and do something SOCIAL! 
 

Q. What are the first things you would do when mobility is back to normal in your country? 

 

 

 

 

 

 

 

 

 

 

Where would people go? 

As people sloZl\ retXrn to their normal liYes, domestic and overland travel ma\ finall\ haYe a big 
moment, especiall\ if borders remain tight and traYel bans are still in place. 

Some of oXr first mini-getaZa\s might inclXde Yisits to the beach, restaXrants, da\ trips or jXst going 
oXt for a driYe. In other Zords, people Zill still be caXtioXs and prefer minimal-contact, domestic 
oXtings, Zhere the\ are not in high-densit\ or high-risk enYironments. 

 

 

 

 

 

  

When Ze start to go oXt again, it seems people might consider a sta\cation 
that is filled Zith oXtdoor actiYities instead of international traYel. Some 
bXsinesses haYe eYen started preparing for that trend .  

13%

80% 

60% 18% Shake hands and 
give hugs 

Visit family & 
friends 

Go out 

13%

33%

29%

21%

16%

(MXltiple ansZers QXestion) 
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OUR PERCEPTION OF SPACE & HYGIENE WILL CHANGE 

The form in Zhich Ze liYe or e[perience social 
interaction, as indiYidXals and as a societ\, is the 
most eYident change Ze are going to Zitness. 
This neZ YieZ Zill impact a Zider spectrXm of 
oXr da\ to da\ actions, roXtines, and rXles. 

The increased prioritisation of cleanliness and  
h\giene Zill not onl\ impact the amoXnt of 
cleaning prodXcts Ze Zill bX\, bXt it Zill also alter 
oXr perception of cleanliness and sanitisation. 

 

Q. 
How social would 
you behave once 
mobility is back 

to normal? 

 
 
 

The most evident change we are going to 
witness is how we socially interact, how 
we choose products and services and 

possibly, the rules and regulations we will 
have to comply with when conducting 

business or travel. 

FolloZing the pandemic, h\giene is going to be 
a highlighted featXre in an\ prodXct or serYice. 
PXblic areas Zill be arranged to maintain space 
betZeen indiYidXals, and additional rXles and 
legislation Zill mandate precaXtions to preYent 
contamination and infection. 

  

30% 

59% 

12% 

As I have been before 
I don¶t want to hear about 

social distancing anymore! 

Social but Cautious 
The smaller the crowds, the better 

I would maintain social distancing 
This is now a part of our lives 



OXr life after the PANDEMIC! a special Insight | Out Report       Page 4 | 9 

 

 

OUR PERCEPTION OF TRAVEL WILL CHANGE 

In order for traYel to be considered safe again, 
passengers Zill aZait official statements from 
the World Health Organi]ation and the opening 
of borders b\ goYernments. Man\ e[pect certain 
measXres and rXles Zill be instated to protect 
traYellers. 

ToXrism aXthorities, traYel, hospitalit\ 
companies, and traYellers themselYes are all 
preparing for that da\ to come soon. The 
positive news is that confidence leYels are high, 
Zith 69% of polled respondents indicating the\ 
Zill traYel again once possible. 

 
 

Q. 
How confident 

would you be to 
travel again? 

 
 
 

Despite the high confidence in travel, 
international holiday travel may not see a 
full comeback, but essential inter-regional 
travel has the potential to rebound much 

more quickly. 

International holida\ traYel, hoZeYer, ma\ not 
see a large comeback at first, bXt traYelling 
³back home´ and other essential domestic and 
inter-regional traYel has the potential to reboXnd 
mXch sooner. CoXntries ma\ eYen encoXrage it 
as a Za\ to help sXpport their econom\. 

 

Q. Where would you travel? 
 

 

 

 

 

 

 

 

 

Man\ of oXr respondents (mainl\ e[patriates), Zho are confident aboXt traYeling, indicated their first 
trip ZoXld be to their home coXntries once restrictions are lifted. While others (holida\makers), intend 
to traYel to their faYoXrite destinations, EXrope being on top of the list.  

18% 

51% 

31% 

Very confident 
I can¶t Zait to jXmp on a plane! 

Confident 
but I would take extra precautions 

Not confident 
I don¶t think I Zill be comfortable 

traYeling for a Zhile Xntil it¶s completel\ 
safe 

52% 

48% 

To my home country 

To a holiday 
destination 

16% 
Other 

Destinations 

19% 

Middle 
East 

43% 
Europe 

15% 
APAC 

8% 
North America 
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Q. What kind of a holiday would your first trip be? 

The majorit\ of holida\makers look forZard to a break on the beach, natXre, going shopping, attending 
concerts, and oXtdoor actiYities. 9% said the\ ZoXld Yisit religioXs sites (mosqXe, chXrch, Umrah) to 
shoZ gratitXde, others ZoXld Yisit grandparents or grandchildren and other relatiYes or friends. bXt 
onl\ 2% ZoXld be confident enoXgh to go on a crXise trip. 

 

 

 

 

 

 

 

 

 

 

 Importance of hygiene and sterilisation 

78% of oXr polled respondents ZoXld consider h\giene and 
sterilisation as factors in their fXtXre selection of prodXcts 
and serYices. This ZoXld e[tend to traYel decisions sXch as 
selecting a car rental compan\, hotel, airline and eYen a 
destination. MoreoYer, bXsinesses Zill begin to highlight 
their practices in their fXtXre marketing commXnication. That 
might as Zell be part of fXtXre legislation or an indXstr\ 
practice. 

Hygiene is going to be a 
highlighted feature in any 

product or service after the 
pandemic 

Q. Is hygiene going to be a deciding factor for you when you book your next travel supplier?  
        (i.e. hotel, airline, car rental) 

  

40% Beach and resort 

21% Cultural, sightseeing, nature 

13% Lifestyle & cosmopolitan  
(shopping, concerts, culinary etc.) 

11% Activities  
(indoor or outdoor) 

9% Religious 

4% Visit family and friends 

2% Cruise 

43% 

35% 

13% 

Absolutely 
this has become a priority 

To some extent 
this is something I would consider 

Not much 
I expect travel suppliers will be more 

considerate anyway 

8% 

Not at all 
this is my responsibility as an individual 

after all 
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OUR PERCEPTION OF HOW WE CONDUCT BUSINESS WILL CHANGE 
Two-thirds of oXr polled respondents do traYel for bXsiness. The majorit\ (Zho are compan\ 
emplo\ees) ZoXld traYel as soon as the bXsiness reqXires them to do so. While a feZ (Zho are mainl\ 
bXsiness oZners) ZoXld jXmp on the ne[t flight. HoZeYer, appro[imatel\ a qXarter of the respondents 
said the\ ZoXld Xse alternatiYe methods if possible. 

 

Q. When would your first business trip be? 

 

 

 

 

 

 

 

Using online meeting tools sXch as Zoom, Webe[ and GoToMeeting has become the norm as most 
people mXst noZ Zork from home. Man\ organisations haYe adopted online meetings to tr\ to keep 
bXsiness going, and some haYe gone as far as setting Xp YirtXal conferences and netZorking eYents 
Zith as man\ as 5000 global attendees. The increase in YirtXal Zork is one trend that Ze belieYe Zill 
remain folloZing the pandemic  

I am a frequent business traveller, so 
almost immediately 15% 

Business travel is not my 
immediate priority 

23% 

When the business requires 
me to 

61% 
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THE WAY WE EXPERIENCE WORK MIGHT CHANGE 

This ma\ look like an eas\ one. EYer\bod\ is 
talking aboXt remote Zork. BXt the change is 
going to be deeper than that. Before this crisis, 
remote Zork Zas limited to certain t\pe of jobs. 
After the pandemic, Zorkers across all age and 
job spectrXms Zill haYe sampled remote 
Zorking, Zhich ma\ caXse a change in oXr YieZs 
of traditional home and office spaces.  

73% of oXr respondents Zere reqXired to adhere 
to the ³Zorking from home´ directiYe, and more 
than half said the\ ZoXld go back to their 
workplaces as soon as it¶s safe to do so. 
HoZeYer, one third said the\ ZoXld probabl\ 
adopt fle[ible hoXrs, and a feZ, those are the 
ones still sceptical aboXt Zorkplace safet\, 
ZoXld continXe to Zork from home 

 

Q. Would you continue to work from home? 

  
53% Back to the office  

as soon as it is declared safe 

Probably 
I¶d ask for more fle[ible hoXrs/da\s 

15% 
Very likely 

It¶s safer to Zork from home and it sXits me better 

33% 
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OUR EXPERIENCE OF EDUCATION MIGHT ALSO CHANGE 

We ma\ haYe oYerestimated the skills and 
knoZledge Ze haYe for the Xse of neZ 
technolog\. Digital capabilities are not 
distribXted eqXall\ across schools and 
XniYersities, and deficiencies haYe dela\ed 
implementing s\stems for online teaching. 
BandZidth and stXdent access to compXters are 
also issXes. 

The sentiment aroXnd distance learning reflects 
that aroXnd Zorking from home; it is a necessit\, 
bXt as a temporar\ solXtion. As mXch of the 
bXrden of distance learning falls on parents 
alread\ dealing Zith man\ other concerns 
connected to COVID-19, it is Xnderstandable 
that the majority of respondents indicated that 
the\ ZoXld like children to go back to school as 
soon as safe. 

Q. How would you rate your experience with distance learning? 

 

 

 

 

 

 

 

 

 

 

 

TZo thirds or oXr polled respondents haYe e[perienced distance learning dXring the pandemic. 42% 
of those respondents said the e[perience Zas positiYe and it Zorks. BXt of coXrse, most ZoXld send 
their kids back to school as soon as the\ reopen. In fact, 16% of them cannot Zait to do so. 

  

14% 

29% 

10% 

Excellent 
My children are enjoying it and it works well 

Good 
But not as good as actually sending my 

children to school 

Bad 
We have technology and program problems, 

and the quality of education is not as good 

6% Very bad 
distance learning doesn¶t Zork! 

43% 
A necessary precaution 

But I would like my children to go to back to 
school Zhen it¶s safe 
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DESPITE EVERYTHING, THERE WILL BE JOY 
After both World Wars, arts and entertainment became the Za\ to celebrate peace. It¶s natXral and 
normal to affirm life after danger. 

Q. How do you think the coronavirus pandemic would change our lives? 

 

 

 

 

 

 

 

 

 

 

Despite high leYels of confidence in retXrning back to normal and socialising again, the majorit\ of 
respondents in this stXd\ e[pressed concerns aboXt the effect of this pandemic on the econom\ and 
on the health of oXr societ\ as a Zhole. BXt certainl\, there are lessons to be learnt.  

One thing is clear: the end of the pandemic Zill be marked 
b\ celebration, at least in the mood. For some, the\ Zill 
sei]e the opportXnit\ to traYel far aZa\ from the home 
the\¶Ye been isolated in for Zeeks. For others, this Zill 

mean haYing the chance to traYel back to loYed ones. In all 
cases, people Zill act in man\ Za\s to reaffirm their passion 

for life and go back to normal, albeit more 
PRECAUTIOUSLY! 

28% 

14% 58% 

Negative 

Too early to tell 
No one knows the final outcome of this 

pandemic 

Positive 

I’m worried  
about the economic effect, loss of 

jobs, income and the closing of 
businesses 

Social distancing will be the norm  
People would become physically farther and 

farther away 

Everything will go back to normal 
as it was before the pandemic. But 

lessons will be learnt 


