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INTRODUCING A SPECIAL GUEST 

SPEAKERé
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There will be a REAL book though 

(and Iõd love to see any examples
you want to contribute to it!)
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Pandora
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8 AI trials weõll discuss today

1. Rate of Failure

2. Organizational Hurdles

3. Privacy

4. Hallucinations

5. Hyperpersonalization

6. Agents

7. Inclusivity Challenges

8. Pace of Change
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Hat tip to my research assistant, Mindy
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Easy to 
implement

Hard to 
implement

High Impact

Low Impact

Personalized guest 

recommendations

AI booking 

concierge/ 
booking

Hyper - 

personalized 
search

Dynamic 

pricing 
optimization

AI-powered 

ad targeting

Localized 

international 
content

Automated 

itinerary 
planning

Enhanced 

in-room 
experiences

How Hospitality Leaders Can Prioritize Generative AI Use Cases

Robot 

Concierge

Personalized 

up -sells/ 
cross-sells

Conference 

planning 
copilot

Guest 

feedback
 AI analysis

ImplementExplore

Monitor Pilot
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10 AI Use Cases
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Granted, you donõt need AI for 

EVERYTHING
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Let the 8 trials begin!
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1) RATE OF FAILURE
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What does it mean when youõre starting out a 
new project where the expectation is youõll fail?
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Failure IS an option
òBy some estimates, more than 80% of AI 
projects fail ñ twice the rate of failure for 
information technology projects that do not 
involve AI. Thus, understanding how to 
translate AI's enormous potential into concrete 
results remains an urgent challenge.ó

-RAND Corporation, òThe Root Causes of Failure for 
Artificial Intelligence Projects and How They Can Succeedó
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HOW DO YOU MEASURE THE SUCCESS OF INCORPORATING AI INTO YOUR 

MARKETING EFFORTS? (SELECT ALL THAT APPLY)
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òSaving timeó most important metric for marketers, 
followed by reducing cost and raising ROI
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AI is a necessity

ò88% of marketers 
believe their 
organization must 
increase its use of 
automation and AI to 
meet customer 
expectations and stay 
competitive.ó
-Forrester Consulting study 
commissioned by Intuit Mailchimp
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Toys R Us launched the first branded film with 
OpenAIõs Sora
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How Beckõs used AI to create 
Autonomous beer

1. Brainstorming

2. Idea selection

3. Recipe

4. Name

5. Manifesto

6. Logo

7. Tagline

8. Can design

9. Site design

10.Ad campaign

11.Radio ad

12.Film script

13. Influencer 
selection

14.Launch it
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2) ORGANIZATIONAL HURDLES
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What does it mean when your 
colleagues arenõt human but virtual?
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Reckitt's AI -powered transformation: 

Key achievements and future goals

Å60% lower concept dev time for products
Å30% reduction in ad localization costs

Å90% less time spent on post -campaign analysis

Å50% target reduction in Scope 3 emissions by 

2030; Net zero  emissions goal by 2040.

Å300,000 data points gathered for deeper insight 
into emissions per product

Å25,000 products analyzed for emissions data.

Å75x improvement in accuracy of emissions 

measurements
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Dominoõs deploys internal & external 

AI tools to improve experience
ÅPrediction Accuracy : Improved order accuracy from 75% to 

90%

ÅSupply Chain Optimization : AI assesses driver availability and 
advises when to delay pizza preparation

ÅDelivery Speed : Optimized speed to ensure faster delivery 
without sacrificing product quality.

ÅCustomer Satisfaction and Retention : Measures customer 

happiness and likelihood of repeat orders

ÅDriver Tips: Tracks tip increases based on better delivery 

times

ÅStaff Efficiency : AI assistant helps managers troubleshoot and 

complete tasks more efficiently
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Wendyõs pilots FreshAI to take orders 

and tests robot delivery to pickup spots
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Disney creates Office of Technology Enablement 
spanning film, TV  & theme par k divisions

"The pace and scope of the advances in 
AI and XR (extended reality) are profound 

and will continue to impact consumer 

experiences, creative endeavors and our 

businesses for years to come - making it 

critical that Disney explore the exciting 
opportunities and navigate the potential 

risks."
-Disney Entertainment Co -Chairman Alan Bergman
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3) PRIVACY
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What does it mean when you risk training your 
software on your most sensitive data and tasks?
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58% of organizations say security & compliance 

are key challenges for adopting AI
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Marketers must stay vigilant about privacy
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Consumers have concerns about privacy too
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Some AI retail tech IS creepy
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SOCI: Privacy top concern for 52% of 

digital marketers
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When you provide value, 

privacy concerns diminish

òBy leveraging AI to assist in 
guest services, Hilton has 
reduced the average 
resolution time for customer 

inquiries by 25%, improving 
both operational efficiency 
and customer satisfaction.ó
-Renascence.io 
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It goes way beyond chat

òHilton is using AI to make routine updates to its 
content, like finding the right photo to post of 

each of its 1.3 million hotel rooms, CMO Mark 

Weinstein said. The hotel chain is also using the 

tech for easily automatable tasks like helping 

customers pick rooms from a floor plan.ó

òIf you focus on the routine things that are low 

value -add to automate,ó Weinstein said, òit 

ultimately reinforces the thing we all do best; 

bringing creativity, bringing the humanity.ó
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Coming soon: robots that can ôfeelõ 
your handshake?
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4) HALLUCINATIONS
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What does it mean when you canõt 
trust what AI or humans create? 
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Hope your Halloween was better than this
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Has anyone eaten at this 
ò#1 restaurant in Austinó?
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ChatGPT didnõt warn me (at first) 
that itõs AI-generated
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Fake restaurant,
Real merch
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Itõs a fine line between hallucinating and art

(Ideogram edition)
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Itõs a fine line between hallucinating and art

(ChatGPT/DALL -E 3 edition)


